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SMART TECHNOLOGY
FOR SMARTER CARS

For a brand to be strong, its meaning and signs must be adopted by everyone.
To strengthen our brand’s meaning, we are adopting a new signature, “Smart technology for smarter cars.”

It describes what we are and what we want to provide to our customers and stakeholders worldwide.
It reflects a vision of what mobility will be in the years to come and what our contribution to that will be,
with our characteristic simplicity. We have regrouped, revised and explained our signs.

Our task as Valeo employees or partners is to convey these brand fundamentals in a legible and consistent
manner whatever the communication medium used.

This Visual Identity Guidelines have been created to help us do this. It lays down the broad rules for using the brand’s
meaning and its graphic signs in order to ensure it is used consistently and to strengthen its legibility.

This reference document is therefore a source of inspiration to facilitate the production of communication tools
and to quide the creation of graphic elements in accordance with the established rules.

The Group Communications Department is at your disposal to assist you in using these Guidelines,
the key to managing Valeo's image.

Fabienne de Brébisson



Brand platform 3

OUR STRATEGY
Innovation to reduce CO, emissions without ~ Development in high growth regions,
compromising vehicle performance,  Asia in particular.
and intuitive driving.

A

T~

OUR VALUES

OUR AIM Empowerment, teamwork and professionalism
Be the leader in all our businesses underpin the day-to-day activity of all Group employees.
and, consequently, the key technology 4 4 Transparent in its actions, the Group promotes

benchmark for automakers. _ work ethics at all levels of its organization.

SMART TECHNOLOGY
FOR SMARTER CARS

\_/

v

OUR MISSION
Provide our customers with innovations
to drive changes in automobile use.

@» DOWNLOAD THE BRAND PLATFORM FROM
valeo.com/visual-identity-guidelines/en



http://valeo.com/visual-identity-guidelines/en

[o el N @)}

11
12
13

14

15
16

17

THE LOGOTYPE

Presentation

Colors

Valeo green: the rules

Usage rules

Use on backgrounds
Prohibited uses

Brand architecture

(ase of acquisitions, stake
acquisitions and joint ventures
Product names and Corporate
projects

THE SIGNATURE
Presentation
Using the signature

Logo & signature size by format

2.

19
20
21
22
23
24
25
26
27
28

Graphic territory

Main principles
Color palette

Color use

Fonts

Graphic principle
Associated elements
Pictograms
Photographs

Graphs

Errors to avoid

3. Applications

STATIONERY AND OFFICE TEMPLATES
30 Letterheads, business and correspondence cards
31 Envelopes and parcel labels
32 Email signature
33 Slides & PowerPoint presentations: covers
34 Slides & PowerPoint presentations: inside pages

PUBLICATIONS
35 External brochures
36 Country magazines
37 Site newsletters
38 Press kits
39 Press releases
40 Financial communication
41 HR communication
42 Customer event invitation

DIGITAL MEDIA
43 Websites
44 Mobile apps
45 Intranet sites
46 Videos

47
49
50
51
52
53
54
55

56
57
58
59
60
61
62

SIGNAGE

Outdoor signage
Wayfinding signage
Site entrance

Interior layout

Indoor signage
Clothing

Company vehicles
Transportation vehicles

EVENTS AND PRODUCT
COMMUNICATION

Booths

Showrooms

Kakemonos

Demo cars

Data sheets and product labels
Promo objects

Packaging



1. Basics

THE LOGOTYPE

Presentation

Colors

Valeo green: the rules

Usage rules

Use on backgrounds

Prohibited uses

Brand architecture

(ase of acquisitions, stake acquisitions and joint ventures
Product names and Corporate projects

THE SIGNATURE
Presentation
Using the signature

Logo & signature size by format



1. The logotype | Presentation

The Valeo logotype has two

inseparable elements:

- an original font specifically
designed for Valeo,

- 3 device placed under the
font called the “winglet.”

The logo is the symbol of our
company. It is important never
to alter or deform it.

N
> DOWNLOAD ALL THE TEMPLATES FROM
@ valeo.com/visual-identity-quidelines/en
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1. The logotype | Colors

There are different versions of the
Valeo logotype: colored, reverse
white and black.

Those colors must never be
changed.

Please see page 8, to know which
reference to use depending on
the support.

Pantone: reference for spot printing.

CMYK (Cyan, Magenta, Yellow and
Key (black)): reference for four-color
printing.

RGB (Red, Green and Blue): reference
for desktop uses.

#: HTML values for Web applications.

Valeo

Valeo

@ o O

PANTONE 375 C 5415 C WHITE BLACK
CMYB €45 M0 Y100 BO €50 MO YO B55 C0 M0 YO BO C0 M0 YO B100
RGB R130 G230 BO R78 G107 B124 R255 G255 B255 RO GO BO
HTML #82e600 #4e6b7c #IfFH #000000




1. The logotype | Valeo green: the rules

Pantone 375C green is Valeo's
reference color; it is inscribed in N

the brand’s DNA. CMYK

45/0/100/0

130/230/0 B Y

PNG PG

EPS

—

4-color process :
(digital printing) Desktop

Valeo's green can be obtained on
any type of media only through
Pantone 375C spot color printing.
If spot color printing cannot
technically be done, it is essential
to match this color as closely

as possible and use the 4-color

D HTML
Spot color

2 IN
grocegs reference provided 5p #82€600
pposite. = printing (offset) PAPER SCREEN
Web
WHICH
REFERENCE
FOR WHICH
L - MEDIA? /.
............. . ALL OTHER MEDIA
(furniture, stands, fabrics, cars...)
Paint __ Stickers

N
Logo

EPS



1. The logotype | Usage rules

BUFFER ZONE

The buffer zone is an area around
the logo that must be kept clear
of all other visual elements (text,
rule or image). The dimensions
shown in the example opposite
are mandatory. The buffer zone is
included in the executable files.

MINIMUM SIZE

To ensure the logo remains
legible at all times when printed
or displayed, its size must never
be less than 10 mm.

Valeo

10 mm

Nitati acerfero volene ped minullor aborepere, aut inti rehenti inti volupta tibus, eti
dolentemod quo odipid maxim dolorum fuga. Iquat aut et et rem volesequodis netl
que netur? Ucipsum ilitiam expla niendest mint. Tionse non reperibusam, iditaquame
que laut la quiasin verumetur alia conse pedi dernati nvenit fugit peribus nos exper
anditem haribus a voluptatur? Quis et evendande lab ipsantrestiae perfercil ex et es

I
- . 1
entinti ommolup tatur, optae velliquiat www.valeo.com .
1
=

Vale

10 mm 10 mm



http://www.valeo.com

1. The logotype | Use on backgrounds

PREFERABLY USE ON A WHITE
BACKGROUND

The colored logo on a white
background is the preferred
version and should be used
whenever possible. White is part
of the brand’s style and spirit.

Photographs and videos are an
exceptional case in which the logo
may be used on a slightly patterned
background. The choice of logo
(colored, reverse white or black) to
ensure it is clearly legible will depend

on how patterned the background is.
If none of these examples corresponds
to your creative project, please
contact the Group Communications
Department.

Valeo

1. USE ON A COLORED BACKGROUND
The logo can only be used on a solid colored background. In this case, use either the reverse white,
light grey or black version depending on the overall harmony of the document.

& . e

2. USE ON PATTERNED BACKGROUNDS (PHOTOGRAPHS AND VIDEOS ONLY)

Valeo Valeo

3. USE ON COMPLEX MATERIALS
The logo can be engraved on materials such as wood, leather or aluminium.

10



1. The logotype | Prohibited uses 11

U7

Valéo

The logo may not be rotated. The logo’s proportions The logo’s design and colors must The logo may not be separated
must not be altered. not be altered. from its winglet.

0n a colored background, use the reverse This version of the logo does not exist. The logo may not be used on a patterned background (except in photographs and videos).
white or black version of the logo depending
on the overall harmony of the document.



1. The logotype | Brand architecture

All of the Group’s activities are
represented under one Valeo
brand.

EXCEPTIONS

Only two variations of the logo
exist and are allowed: Valeo
Service and the logo subtitled
in Chinese.

@R DOWNLOAD THE BRAND ARCHITECTURE
ElJ cueLines rrom

valeo.com/visual-identity-quidelines/en

POWERTRAIN
SYSTEMS v

The Business
Groups

L
THERMAL
SYSTEMS

Heritage brands

COMFORT AND DRIVING
ASSISTANCE SYSTEMS

Valeo
Ngg—
Service
\{
Valeo
EEE .
Acquisitions,
stake acquisitions
P and joint ventures
VISIBILITY
SYSTEMS

Products names and
Corporate projects

e

12
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| Case of acquisitions, stake acquisitions and joint ventures

WHEN A COMPANY IS FULLY ACQUIRED AND
OWNED BY THE GROUP, it communicates
under the Valeo brand and integrates its
codes. Nevertheless, in some cases and after
validation by the Group Communications
Department, the Valeo brand is temporarily
used as a “quarantee” thanks to the
endorsement system “a Valeo brand”. This
allows a smooth transition of these brands
to the Valeo brand. The same endorsement
system is used when a majority interest is
acquired in a company, in order to underlign
its affiliation to the Group.

WHEN A MINORITY STAKE (less than 50%)
is acquired in a company, the latter may
continue to communicate in its own name
and use its logo.

IN THE CASE OF JOINT VENTURES, and when
itis a 50-50 joint venture, both logos may
be used side-by-side in a balanced way.
When one of the two companies of the
joint venture holds a stake majority, the
visual identity is decided on a case by

case basis, in collaboration with the Group
Communications Department.

EXAMPLES OF FULLY ACQUIRED COMPANIES

Use of the temporarily endorsement
“a Valeo brand”

a Valeo brand

SPHEROS

a Valeo brand

EXAMPLES OF 50-50 JOI

NT VENTURES

7 X

0 SIEMENS

eAutomotive

e [T
111

e SIEMENS

N——

pHC Jaleo



1. The logotype | Product names and Corporate projects

PRODUCTS, TECHNOLOGIES AND CORPORATE PROJECTS
NAMES: CREATE NAMES RATHER THAN BRANDS

When seeking a name for new technology, the choice
should be directed toward names that communicate
the product benefit or specificity (use, technological
contribution, etc.). Valeo must be the only brand,

as the only reference. The name of the product,
technology or Corporate project must be associated
with the Valeo name in order to be immediately
affiliated with the Group (for example: ValeoPark4u,
Valeo ThinLens,...). The association “Valeo + product
/ technology or Corporate project name” is a twofold
win: Valeo imparts the full power of its brand on

a name that conveys the product’s added value or
meaning for the company.

NAMES THAT DO NOT REQUIRE THE CREATION

OF A LOGO

Valeo being the only brand, its logo must be the only
distinctive sign to be used. Under no circumstances
should the names (product, technology or Corporate
project) be the occasion to create a new logo.

“Valeo + product / technology or Corporate project
name” must be written using the fonts and the main
colors allowed by these graphical guidelines. In order
to emphasize a given subject, it is possible to create a
pictogram (respecting Valeo graphic codes) and place
it next to the name.

Each new name creation project must be validated by the

Group Communication Department. Once validated, the IP
must check its availability.

Valeo ParkJ4U"

Valeo ThinLens

| Valeo
Discovery

VALEO SOCIAL MEDIA
AMBASSADOR

14



1. The signature | Presentation

The signature is an integral part of the
brand. It expresses our positioning in a
simple and easily memorized phrase.

It personifies our difference and our
technological advance in the changes in
cars and their use.

It may not be used without the logo
and must be present on all external
communication material and on
internal communication material where
appropriate.

The signature is always in uppercase
letters and may be composed on one
or two lines. The signature is always in
English, except in China for which the
translation is:

PRGN E B R K

P
> DOWNLOAD ALL THE TEMPLATES FROM
@ valeo.com/visual-identity-quidelines/en

The law requires that we add an asterisk with
a translation of the signature in French that
is sufficiently legible in all communication

campaigns in France. The French translation
is “Des technologies intelligentes pour des
voitures toujours plus intelligentes.”

SMART TECHNOLOGY
FOR SMARTER CARS

X&
1)
(-]

-]
L IRGNES 25 R 5k

15
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1. The signature | Using the signature

SIZE OF THE SIGNATURE

The signature is available in two
formats: on one or two lines.
The choice between the two will
depend on the space available.
In any event, the signature

must respect the principles of
proportionality in relation to the
logo (see below).

Its recommended color is that of
the winglet (Pantone 5415 (), but
it can also be in reverse white or
black as required, applying the
same rules as for the Valeo logo.

POSITION

There is no particular rule
concerning the position of the
signature, other than that it may
never be placed higher than the
baseline of the word Valeo.

Use the files provided which
include a buffer zone around the
brand-block. The signature and
brand-block in Chinese follow the
same principles.

Be careful not to confuse the size of
the Valeo logo and the size of the

word Valeo.

MART TECHNOLOGY
FOR SMARTER CARS

» The signature on two lines:
the length is equal to the width of the word Valeo.

Val

MART TECHNOLOGY| FOR SMARTER CARS

» The signature on one line:

the length is equal to twice the width of the word Valeo.

SMART TECHNOLOGY FOR SMARTER CARS

SIGNATURE MANDATORY

OPTIONAL

Email signature

PPT presentation cover *

External communication *
(brochures, kakemonos, websites,
press kits & releases, videos, etc.)

Internal communication
(site newsletters, internal magazines, videos, Intranet sites)

Outdoor and indoor signage

The buffer zone is an area around the brand-

Promotional objects / vehicles

. elements (text, rule or image).

NB: The signature is never used on stationery

block that must be kept clear of all other visual

16



1. Basics | Logo & signature size by format

LOGO WIDTH DEPENDING

ON THE FORMAT

The size recommended for each
format applies to both portrait
and landscape layout.

dam

SMART TECHNOLOG
FOR SMARTER CAR:

A4 portrait

\3.5 m

A5 portrait

FORMAT LOGO SIZE
(centimeters)

Business card 2

Correspondence card

A6

A5 3.

A4 and US letter (216x279 mm)

A3

oo O |~ U W W

40x60 cm poster

90x200 cm totem and kakemono 56

150X85 cm outdoor panel 130

When positioning the signature,
do not confuse the logo size with the
width of the word Valeo.

Check out the conversion table for the

signature at valeo.com/visual-identity-
guidelines/en.

SMART TECHNOLOGY|
FOR SMARTER CARSI

SMART TECHNOLOG:
FOR SMARTER CAR!

A4 landscape

56 cm

Valeo

SMART TECHNOLOGY
FOR SMARTER CARS

Totem and kakemono
90 X 200 cm
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2. Graphic territory | Main principles

The Valeo logo with its signature
(page 17).

_|_

A lot of white (60%), touches of
color and font in black or dark

gray (page 23).

_|_

Three main fonts: FF Dax for
publications and stationery, Arial
for office systems and Roboto for
the Internet and mobile apps

(page 24).
_|_

Additional elements (rules, bars,
boxes, arrows, etc.) and the
“starter” button and pictograms
from the pictogram library
(pages 26 et 27).

_|_

Stylized and luminous photos
respecting the photo treatment
recommendations (page 28).

SMART TECHNOLOGY FOR SMARTER CARS V—‘

FF DAX — ABCDEFGHIJKLMNOPQRSTU
VWXYZ1234567890 “£%+/

ARIAL — ABCDEFGHIJKLMNOPQRSTUVWXYZ
ROBOTO — ABCDEFGHIJKLMNOPQRSTUVWXYZ

Use white backgrounds

wherever possible . ‘ ‘ . . . . .

ﬁ\ﬁ@v



2. Graphic territory | Color palette

THE MAIN COLORS

These are the logo colors
(green + winglet blue-gray),
as well as black and gray

(in particular for fonts).

Use white expanses wherever
possible.

THE SECONDARY COLORS
These include both bright and
pastel colors. The bright colors
are used to highlight a title or
figure; whereas the pastels are
usually reserved for diagrams
and graphs.

Pantone Pantone
375¢C 5415 C

427 C MAIN COLORS @ @ @

\
@v@

SECONDARY COLORS

€45 MO Y100 KO

@ R130 G230 80
#82e600

C10 M5 Y7 KO

R234 G237 B237

#eaeded

€30 M15 Y15 K30
@ R148 G159 B165

#949fa5

€75 MO Y0 KO
® RO G182 8237
#00b6ed

(93 M30 YO KO
@ R51G67 B149
#334395

(57 M96 Y8 KO
@ R137 G42 B127
#892a7f

C10 M92 Y10 KO
@ R216 G45 B127
#d82d7f

€O M72 Y76 KO
@ R236 G100 B63
#ec643f

CO M33 Y94 KO
R250 G181 B11
#fab50b

€85 MO Y75 K20
@ RO G140 B88
#008¢58

€60 M15 Y0 K20
® R89 G153 B194
#5999¢2

20

(€50 MO YO K55
@ R78 G107 8124
#4e6b7c

€0 MO YO0 K80
@ Rr57 G57 B57
#575756

€0 MO Y0 K100
@ RO GO BO
#000000

C40 MO YO KO
R154 G202 B235
#9acaeb

C40 M25 Y0 KO
@ R165 G181 B222
#a5b5de

€40 M45 Y15 KO
@ R163 G145 B178
#3391b2

C11 M40 Y0 KO
R228 G173 B214
#e4add6

C0 M35 Y45 KO
R248 G185 B144
#{7b88f

CO M22 Y44 KO
R254 G210 B152
#fed298

(50 MO Y38 KO
R135 G209 B179
#87d1b3

(36 M13 YO KO
R173 G201 B232
#adc9e8



2. Graphic territory | Color use

MAXIMIZE WHITE

Whatever the medium (paper,
screen, fabric, plastic, etc.), 1 O 0/0
using a white background is secondary colors
recommended. It is the dominant
color.

INCLUDE TOUCHES OF VALEO
GREEN AND BLUE-GRAY

The second color that must
emerge is green, the brand’s
identity color and the winglet
blue-gray where appropriate.

WRITE IN BLACK OR GRAY
Fonts are usually composed in
black or dark gray.

ADD A TOUCH OF COLOR

The secondary colors are either
bright (for document titles or to
emphasize a figure) or pastel
(for diagrams and graphs).

» 60%

white

30% *

main colors



2. Graphic territory | Fonts 22

In 3 text, Valeo is always written FOR PUBLICATIONS AND STATIONERY
with an initial capital V and the

7esi @ v o) T foraresse. FF DAX Regular — ABCDEFGHIJKLMNOPQRSTUVWXYZ
The brand’s reference font i FF 1234567890 7£%+ /abcdefghijklmnopqrstuvwxyz

DAX that can be used in its various
versions (bold, italic, etc.) and

in the various colors specified in FF DAX Bold italic — ABCDEFGHIJKLMNOPQRSTUVWXYZ1234567890 *£%+/
these Guidelines. It i d for all H

pu%sliecatlijc:ni IannedS stalt?ounseery. o abcdefg huklmnop qutuvwxy z

Arial is .used by default FF DAX BLACK — ABCDEFGH“KI.MNOPQRST“VWXYI

o po e o 1234567890 £%+ /ABCDEFGHIJKLMNOPQRSTUVWXYZ
PowerPoint etc.) as well as .

for intermal publications & FF DAX Condensed Light — ABCDEFGHIJKLMNOPQRSTUVWXYZ1234567890"£%+/
(site newsletters, posters, etc.). abcdefghljklmnopqrstuvwxyz

Roboto is used for the Internet and

mobile apps and for all non-Latin
alphabets. FOR DESKTOP APPLICATIONS

ARIAL Bold — ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 *£%+/abcdefghijkilmnopqrstuvwxyz

ARIAL — ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 *£%+/abcdefghijkimnopgrstuvwxyz

Arial is a system font installed by
default on all Mac and PC computers.
This is not the case with FF DAX for
which a license can be purchased
online (www.fontshop. com), FOR THE INTERNET AND MOBILE APPS

although the vast majority of agencies

and printers have this commonly used RO B OTO — AB c DE FG HIJKLMN 0 PQRSTUVWXYZ

font. If, however, they do not, they

will have to buy it. Roboto can be 1234567890 *£%+/abcdefghijkimnopqgrstuvwxyz

downloaded free from the Internet.




2. Graphic territory | Graphic principle

SIMPLE AND MODERN

The sense of modernity is obtained
by leaving a large proportion of
the background white.

Cover titles must be composed

in FF Dax Black or Arial Bold, in
uppercase and preferably in the
Valeo green combined with one
complementary color (cf. page 21).

TITLE AND
REST
OF TITLE

SMART TECHNOLOGY FOR SMARTER CARS

Powerpoint presentation

STRAPLINE
TITLE AND REST OF TITLE
ON ONE OR TWO LINES

ssssssssssssss
AAAAAAAAAAAAAAAA

Valeo

SMART TECHNOLOGY
FOR SMARTER CARS

STYLE
& SAFETY

Kakemono

23



2. Graphic territory | Associated elements

ARROWS, RULES, BARS AND
FRAMES

These are used to highlight
information or to provide a
framework for the text, while
underscoring the Valeo identity
and allowing considerable room
for creativity.

THE “START” BUTTON

also provides a framework for
the text while also making it
more dynamic. It may contain a
short word, figures or one of the
pictograms from the pictogram
library (cf. page 25). It is always
the same color (Pantone 375 C
and color references depending
on the application: RGB, HTML,
etc.), and is only ever used on
a white background. It can be
placed anywhere, but must
never be cut.

THE ASSOCIATED GRAPHIC ELEMENTS
@} CAN BE DOWNLOADED FROM

valeo.com/visual-identity-guidelines/en

Frames with notch

& ©0©

Different uses of the “start”

button

AITOWS

Bar

Rule

24

o
220

Uptae eiusam
evellesciunt
eturepro corpo

} Nam ditos doli repta tsca pro int eate sunt
verumquidus fet, tetu, volupta consed ex et
intotat ulliquo doles nobitatem sus maxim lam
as quae. Ehentotaquam et fuga. Harum qui rem
quostor umauidu cisquise plaborbea altatatur mi-
entemaui volendae nia denda voloibusam fuga
Excescillab inctotatem. Nem net fugiatis nullorpori
repta enimillatem. At que pre perunt

Lant arum renditas volo quiscit, tem aut et la-
borissimus dus abo. Pudae pa asi iur as doluptat
moloreius atur, quist verum aliam, con fe voluptaes-
tor reptatetus sitiorrupli custion sequalu reruptur
accus, quis voluptaeUs. Bero totatemporum fugia si
tentur, opta doluptat ea quid undit mo te sam utem
assinim porehendi dens il ipsam nulpa dolutes
tendam, nonseri busanim odisit inusam vero exero
temparibea dolorum inihil modistis dit aceptat atatia

peliquiae dolupta tatia usciaspid era venil es vo.
lore doluptiunt laborro viduci dolesereium nat
Nequatem. Mostrum nobitatio tota eic tem imaios.
doluptaquia poriaspis utem qui aut es expellore
exerum andae vit utat.

quid min cum que dis nonserc hillabo ritemolup-

12 quis aut as et ratem ipsam aliqui nos velliquunt
estrum que pa volore ea dolora nimaxim neserch
illacca boremoloris perum as et latem qui omnitis
vid maximi, nonempori offcip idendan imolore rspit,
offcabor seruptureped quidusdam hici officto entia
alibusciis et accum sum est voloria natem volorer
feruntem qui as eicitae volorehento ea dolorro liqui
nIMpora intempore sunt quossi tem eumenh la-
cia dolluptis maximen distis exerate nonse nemolut
voluptur sin cus.

AXIMENIS PERIT FACILE

ut remguame voluptae. ltae aut volupta esequi
suntian disquis consequate que elestia temporate
dolorei undam, que volor ad quis nulpario que cus-
cium si occum in nonsequ iaspersperum quatis rem
recatia plaborerum quodit qui auda quatatur, sint.
To et adipsant, omnimodis por aut alique nobis

alia vero venia videbil asperrum quis aut verumqu
atatium esequis reptur renim imagnatur? Udionser-
cit officium ligend ionsequiatum qui te conserita
cullaut venihil iquametur, quiae dio. £t eiusand
ellacculpa aut quatur, semati ipis accuptatur aligenis
re, eicipsaecust excessinvel iniam, excerch itaturi
bearum explame exerum hit, nost, ulpa de it re
ipit vent, apedicia aut veliqua ectatum quid que sa
nonsece struntur arum fuga. Nequi blaniention cus
nansentis ex et it unt accae millant estia con necto
occusto remque quae quam denihit odicipsa perio.
Sedi omni ipsam rest alinita talur, secus, que non
prae. lla quisinum vit esequuntius.

UPTAE EIUSAM
EVELLESCIUNT ETUREPRO
CCORPONIHICIEN
ARTELICION
‘Ahabis aciem et auctiaet nostro ina, nonvemo
ventercero iaedit, quam intem sideatra i dien-
tum, que rei contebem avero efffeo pert. Cisse-
nium stam prareis nons vigil ur ubit, consul ut
novigiin desimora, comniuri publs, const cone

tudeps, cone in 51
Sena, ne mo manulto rumusquam sse eripsent.
i con dit dienatu con Etavestum publint emor-
tum sulvis vir que tem fue que eis

audom ws, ique auconim en

die me esigiicae furebunterei o ves! Satum acte
cem con sum, dis re forum
aciiit. Graes? Pertare, nostus poties.

MARTIN DUPONT
INGENIER RD.

Nom ditis dolit reptata tisia po in eate sunt verumauidus
vest, tetu, volupta consed ex et intotat uliquo doles nobitatem
sus maxim lam as quze. Ehentotaquam et fuga. Harum qui rem
quostor umquidu cisquize plaboribea altatatur minientemqui
volendae i denda voloribusam fuga. Excesclab incotatem.
Ner net fugiatis nulorpori repta enimillater. At que pre perunt

LANT ARUM RENDITAS VOLO QUISCIT TEM
aut et laborssimus dus abo. Pudae pa asi i as doluptal
moloreius atu, quist verum aliam, con re voluptaeslor feplatetus
itortupl custion sequatu feruptur accus, quis voluplaeLs. Bero
totatemporum fugia i tentu, opta doluptat ea quid undit mo te

sam utem assinim porehendi denis il psarm nulpa dolutes tendarm,

nonser busanim odist inusam e exero emporibea dolorum
iniil modistis dit acepta aatia peliquiae dolupto titat vciaspid
era venifil e volore doluptunt abort viducidolesereium nat.
Nequatem. Mostrum nobitato ota eic tem imaios doluptaquia
poriaspis utem quiaut es expelore exerum andae vt utt

Iquid min cum que dis nonsec ilabo temolupta quis 2t as

et ratem ipsam aliqu nos vellunt estrum qué pa voloe ea
doloa rimxim neserch laca boremolrs perum 2s et ltem

Uptae eiusam
evellesciunt
eturepro corpo

EIUSAM EVELLESCIUNT
ETUREPRO CORPONIHICIEN
ARTELICION

‘Ahabis aciem et aucitiaet nostro ina, nonvemo
ventercero iaedit, quam intem sideatra in dien-
tum, que rei contebem avero effreo perit. Cise-
nium stam praretis nons vigil ur ubit, consul ut
novigilin desimora, comiurni publis, const cone:
pro essulic res Cat rest atque ri pln vicus; hosul-
tudeps, cone in auterfex su ex num cum nostes!
Sena, ne mo manulto rumusquam isse eripsent.

1di con dit dienatu con Etravestum publint
‘emorWaudam tes crivenatus, nocae nique auco-
nim endactum tum nonsum intius forimis. Fui
pata vidie me esigilicae furebunterei co ves! Sa-
tum acte nossulis, turac ficam cem con sum, dis
e forum acivirt. Graes? Perita re, nostius potifes.
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2. Graphic territory | Pictograms 25

Pictograms are used to describe
Valeo businesses or commitments.

They are points of reference

for the reader: it is therefore
important to ensure that they
always convey meaning and are
not overused in a document.

They can be used in the logo
colors or reversed out in white
in the “start” button

(cf. page 24).

DOWNLOAD ALL THE PICTOGRAMS FROM
@’ medialibrary.valeo.com

All new pictograms must be approved
by the Group Communications

Department, after which they will be
included in the pictogram library.
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http://medialibrary.valeo.com

2. Graphic territory | Photographs

A NEW MEDIALIBRARY

Many photos illustrating the
Valeo environment (technology,
employee, production, R&D, ...)
are available on medialibrary.
valeo.com. This medialibrary is
updated reqularly with the latest
elements availble.

COPYRIGHT

When using a photo from the
Valeo mediatheque in external
communications, it is essential
to mention the photography
credits (name of the
photographer) on the medium.
This information is presented
in the resource sheet of each
photo that is provided when
downloading or sharing the
images.

26



2. Graphic territory | Graphs 27

Graphs, infographics and maps (0, Emissions Reduction Udit modi doluptate
are often used and must
comply with the brand’s graphic 3 3 %
environment, especially with < 19%
regard to colors (cf. page 20).

g (cf. page 20) 5 //\
These examples are also a \
source of inspiration that 1 _
will strengthen the brand’s

78%

expression.

@ Era sum repel ea dolluptia

100 200 300 400 ® Pos endae sequis sandistiam

® Fugia simet landelias

220

Uptae eiusam
evellesciunt

) BREAKDOWN OF BIS EAQUE RERISTI

2014 2015 2016

Il EAQUE RERISTI Il OTATIATUR Il N EUMIPIT

} BREAKDOWN OF BIS EAQUE RERISTI

‘ 22 % 18 %

FIND THESE ELEMENTS IN
} THE POWERPOINT TOOLBOX ON
valeo.com/visual-identity-guidelines/en
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2. Graphic territory | Errors to avoid 28

Lorem 4.0®

Systéme od qui oditae
3uia premoss imagnat pitoule
oluptur.

NAM DITIOS TISCIA PRO INT EATE
Sunt verumquidus r
volupta consed

SMART TECHNOLOG] SMART MOBILITY

- The button may not be cut or placed on a photo.

Nam ull~..nus quunt
Duciv.q uaspel eatur

T TECHNOLOGY FOR SMARTER CARS

Valeo
- The signature does not comply with the logo - The logo’s legibility is impaired because the colored
size ratio, and it is placed above the logo logo has been used.

- The signature is not included (external document).
- The font is incorrect.

- An insufficient proportion of white has been used. - The button must always be on a
white background.



3. Applications

STATIONERY AND OFFICE TEMPLATES SIGNAGE
30 Letterheads, business and correspondence cards 47 Outdoor signage
31 Envelopes and parcel labels 49 Wayfinding signage
32 Email signature 50 Site entrance
33 Slides & PowerPoint presentations: covers 51 Interior layout
34 Slides & PowerPoint presentations: inside pages 52 Indoor signage
53 (lothing
PUBLICATIONS 54 Company vehicles
35 External brochures 55 Transportation vehicles
36 Country magazines
37 Site newsletters EVENTS AND PRODUCT
38  Press kits COMMUNICATION
39 Press releases 56 Booths
40 Financial communication 57 Showrooms
41 HR communication 58 Kakemonos
42 Customer event invitation 59 Demo cars
60 Data sheets and product labels
DIGITAL MEDIA 61 Promo objects
43 Websites 62 Packaging

44 Mobile apps
45 Intranet sites
46 Videos



3. Stationery and office templates | Letterheads, business and correspondence cards

The layout principle is shared by
all stationery items used by the
Group and the Business Groups:

- Valeo logo in the top left.

- Contact details and legal text
left-aligned on the L of the Valeo
logotype.

- Business Group name
in the top right.

DOWNLOAD ALL THE EXECUTABLE
@} FILES FROM
valeo.com/visual-identity-guidelines/en

Va,eo Business Group Name

30

Valeo

Human Resources Department

VALEO - Headquaters: 43, rue Bayen - 75848 Paris Cedex 17 - France
Tél. +33 (0)0 00 00 00 00 - Fax +33 (0)0 00 00 00 00

www.valeo.com

Firstname Lastname
Title on
two lines maxi

VALEO - Headquaters

43, rue Bayen

75848 Paris Cedex 17 - France

Tel. +33 (0)0 00 00 00 00 - Fax +33 (0)0 00 00 00 00
Cell phone +33 (0)0 00 00 00 00
firstname.lastname@valeo.com

offset printing in two colors in spot
color: Pantone 375C et Pantone 5415C.
Recommended paper: Conqueror €X22

Glacier White, 90g for letters and 250g
for business cards and correspondence
cards.

Legal denomination - Complete address - Postal Code and ity - Country - Tel. +00 (0)0 00 00 00 00 - Fax +00 (0)0 00 00 00 00
Legal information according to the legislation of the country

www.valeo.com
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3. Stationery and office templates | Envelopes and parcel labels

The logo must always be in the
top left of the envelope and its
width must always be 3 cm,
whatever the envelope size.

Parcel Iabels should be printed on
sticker paper.

DOWNLOAD ALL THE EXECUTABLE
BIJ Fues rrom

valeo.com/visual-identity-guidelines/en

Recommended Paper: Conqueror CX22
Glacier White

31

Valeo

Complete address on one
or two lines - Postal Code and City - Country

Envelopes 4

Valeo entity

Address
Postal code
Telephone
Fax

Parcel label
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3. Stationery and office templates | Email signature

USE

The email signature must be
included at the end of each email
with the information always in
the following specific order:

First and LAST NAMES
Position and entity name
Telephone numbers
Professional address
(optional)

Valeo logo with a link to the
Group website or country
sites.

FONT

On Gmail, the signature is written
in Tahoma Normal (equivalent

of Arial, size 8 point).

One - and only one - logo may be
added in addition to the Valeo logo,
such as that of a corporate project

or an award. In this case, it must be
smaller than the Valeo logo and must
be placed underneath.

NB: To ensure the logo or image
displays correctly, they have to

be hosted in the system. Use the
following link for the hosted Valeo

logo: http://www.valeo.com/
medias/images/topemployer/2016/
logo-valeo.jpg

To host other logos or images send

a request to valeo.brand.mailbox@

valeo.com

Firstname LASTNAME
Position
Entity name

Landline

Cell

Address

Postal code — Country

Valeo

Firstname LASTNAME
Position
Entity name

Landline

Cell

Address

Postal code — Country

Valeo

CREATE YOUR EMAIL SIGNATURE

32

1. Click on “Settings” in your email box.

2. Go to «Signature» and create the content of your signature
in accordance with the standard format below.

3. Click on the “Insert an image” icon and paste the link of the hosted Valeo logo (see green box for details).

INSERT HYPERLINK TO THE LOGO IMAGE

4, Select the Valeo logo image by moving the mouse cursor over it.
5. Click on the “Link” button.

6. Click on “Change” to add the link to the Valeo Corporate website or the link to your local country website.


http://www.valeo.com/medias/images/topemployer/2016/logo-valeo.jpg 
http://www.valeo.com/medias/images/topemployer/2016/logo-valeo.jpg 
http://www.valeo.com/medias/images/topemployer/2016/logo-valeo.jpg 
mailto:valeo.brand.mailbox%40valeo.com?subject=
mailto:valeo.brand.mailbox%40valeo.com?subject=

3. Stationery and office templates | Slides & PowerPoint presentations: covers

The Slides & PowerPoint slide
masters must include the logo
and signature on the cover. The
font used for all text is Arial.

There are three cover templates:

with or without a photo and with
the possibility of adding a partner
logo.

FIND THE SLIDES & POWERPOINT
B3 rempuates & TooLsox At

valeo.com/visual-identity-guidelines/en

Valeo Valeo
Business Group name
PRESENTATION STRAPLINE PRESENTATION STRAPLINE
PRESENTATION TITLE PRESENTATION TITLE
ON ONE OR TWO LINES ON ONE OR TWO LINES
Valeo Valeo

PRESENTATION STRAPLINE

PRESENTATION TITLE
ON ONE OR TWO LINES

SMART TECHNOLOGY
FOR SMARTER CARS

NNNNNNNNNN

PRESENTATION STRAPLINE

PRESENTATION TITLE
ON ONE OR TWO LINES

SMART TECHNOLOGY
FOR SMARTER CARS

CONFIDENTIAL
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3. Stationery and office templates | Slides & PowerPoint presentations: inside pages

Presentations must be
uncluttered and have a majority
of white background.

Text must be in dark gray and
titles in uppercase. Only the
cover title may be in a color
(the green possibly combined
with a secondary color as for
publications).

Bullet points, pictograms and
“start” buttons add a touch of
green to the presentation.

All the other identity elements
(rules, bars, frames, pictograms
from the library...) may be used
but sparingly.

Graphs and diagrams must
comply with the colors stipulated
in the Visual Identity Guidelines.

34

PART 1 - STRAPLINE

TITLE OF THE FIRST PART
ON ONE OR TWO LINES

5 Date CONFIDENTIAL

TITLE ON ONE OR TWO LINES

Lorem ipsum dolor sit amet, consectetur
adipisicing elit
p Ut enim ad minim veniam, quis nostrud

exercitation ullamco laboris nisi ut aliquip ex ea
commodo consequat.

Duis aute irure dolor in reprehenderit in
voluptate velit esse cillum dolore eu fugiat
nulla pariatur.

) Sed ut perspiciatis unde omnis iste natus
error sit voluptatem accusantium doloremque
laudantium.

voluptate velt esse cilum dolore

v
Ut enim ad minim veniam,
quis nostrud exercitation

ullamco laboris nisi ut aliquip
ex ea commodo consequat

7 Date CONFIDENTIAL

Valeo

TITLE ON ONE OR TWO LINES

Lorem ipsum dolor sit amet, consectetur
adipisicing elit
p Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex ea
commodo consequat.
) Sed ut perspiciatis unde omnis iste natus
error sit voluptatem accusantium doloremque
laudantium,

Duis aute irure dolor in reprehenderit in

voluptate velit esse cillum dolore eu fugiat 2013 2014 2015

nulla pariatur. uClass 1

mClass 2 ®Class 3

2016

] Date CONFIDENTIAL

Valeo

Valeo

SMART TECHNOLOGY
FOR SMARTER CARS




3. Publications | External brochures

External brochures must comply
with all the brand’s graphic
codes (logo, colors, fonts, etc.).

The signature must be included

if the communication is intended
for an external audience.

These examples are also a source

of inspiration that will strengthen
the brand’s expression.

35

TITLE

BROCHURE SUB-TITLE ON
ONE OR TWO LINES

BUSINESS GROUP NAME

SMART TECHNOLOGY FOR SMARTER CARS

BUSINESS GROUP NAME

DETAILED SUB-TITLE

Valeo

SMART TECHNOLOGY
FOR SMARTER CARS




3. Publications | Country magazines

Country magazines must comply
with all the brand’s graphic codes
(logo, colors, fonts, etc.).

The signature is not mandatory
on the cover of in-house
magazines.

These examples are also a source
of inspiration that will strengthen
the brand’s expression.

SECTION 1 SECTION 2 Va’eo
Um, enes ut La debis sitas sanditi

volupta comnihitio  istemquiae Ero eos w‘
qui nis aut aut eos apelitati

essim et » 18

> 14

MAGAIZINE NAME

MAGAZINE COUNTRY | 96 | MARCH 2016

36



3. Publications | Site newsletters

Newsletters must comply with all
the brand’s graphic codes
(logo, colors, fonts, etc.).

The signature is not mandatory
on the site newsletters.

DOWNLOAD THE NEWSLETTER
@} TEMPLATE FROM
valeo.com/visual-identity-guidelines/en

37

PUBLICATION

TITLE

CERGY NEWSLETTER -1 - APRIL 2017

SOMMAIRE

1. LOREM BELLIS
Texted de
description

2.1PSUM DOM
Texted de
description

3. INNOVATION

description
4. NONS ERBUS

TITLE ON ONE
OR TWO LINES

Lorem ipsum dolor sit amet, consectetur
adipisicing elit ut enim ad minim veniam,
quis nostrud exercitation ullamco laboris
nisi ut aliquip ex ea commodo consequat.

DUIS AUTE IRURE DOLOR IN
REPREHENDERIT

in voluptate velit esse cillum dolore eu
fugiat nulla pariatur. Sed ut perspiciatis
unde omnis iste natus error sit voluptatem
accusantium doloremque laudantium,
totam rem aperiam, eaque ipsa quae ab
illo inventore veritatis.

Lorem ipsum dolor sit amet, consectetur
adipisicing elit ut enim ad minim veniam,
quis nostrud exercitation ullamco laboris
nisi ut aliquip ex ea commodo consequat.

Duis aute irure dolor in reprehenderit in
voluptate velit esse cillum dolore eu fugiat
nulla pariatur. Sed ut perspiciatis unde
omnis iste natus error sit voluptatem
accusantium doloremque laudantium,
totam rem aperiam, eaque ipsa quae ab
illo inventore veritatis.

Sed ut perspiciatis unde omnis iste natus
error sit voluptatem accusantium
doloremque laudantium, totam rem
aperiam, eaque ipsa quae ab illo
inventore veritatis.

Duis Rum, quatur, et odCit in nemperspici
am enet anihit qui dolupta tectatq
uasperesto quature Agnienimaio.

CERGY NEWSLETTER - APRIL 2017 -1

INNOVATION

LOREM IPSUM DOLOR SIT AMET,
CONSECTETUR ADIPISICING ELIT

Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea
commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum
dolore eu fugiat nulla pariatur. Sed ut perspiciatis unde omnis iste natus error sit
voluptatem accusantium doloremque laudantium, totam rem aperiam, eaque ipsa quae
ab illo inventore veritatis.

LOREM IPSUM DOLOR SIT AMET, CONSECTETUR ADIPISICING
Elit ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex
ea commodo consequat.

Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla
pariatur. Sed ut perspiciatis unde omnis iste natus error sit voluptatem accusantium
doloremque laudantium, totam rem aperiam, eaque ipsa quae ab illo inventore veritatis.
Sed ut perspiciatis unde omnis iste natus error sit voluptatem accusantium doloremque
laudantium, totam rem aperiam, eaque ipsa quae ab illo inventore veritatis.

Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea
commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum
dolore eu fugiat nulla pariatur.

SED UT PERSPICIATIS UNDE OMNIS ISTE NATUS ERROR SIT VOLUPTATEM
Accusantium doloremque laudantium, totam rem aperiam, eaque ipsa quae ab illo
inventore veritatis.Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris
nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in
voluptate velit esse cillum dolore eu fugiat nulla pariatur. Sed ut perspiciatis unde omnis
iste natus error sit voluptatem accusantium doloremque laudantium, totam rem aperiam,
eaque ipsa quae ab illo inventore veritatis.

Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla
pariatur. Sed ut perspiciatis

COMMENT CA
MARCHE ?

Duis aute irure dolor
in reprehenderit in
voluptate velit esse
cillum dolore eu
fugiat nulla pariatur.
Sed ut perspiciatis.

Duis aute irure dolor
in reprehenderit in
voluptate velit esse
cillum dolore eu
fugiat nulla pariatur.
Sed ut perspiciatis

+20 %

Duis aute irure dolor
in reprehenderit in
voluptate velit esse
cillum dolore eu
fugiat nulla pariatur.
Sed ut perspiciatis

Duis aute irure dolor in reprehenderit in voluptate velit
esse cillum dolore eu fugiat nulla pariatur.

perspiciatis duis aute irure dolor in reprehenderit in
voluptate velit esse cillum dolore eu fugiat nulla pariatur.
Sed ut perspiciatis.

NEWSLETTER DE CERGY - AVRIL 2017 - 2
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3. Publications

Press kits must comply with all
the brand’s graphic codes
(logo, colors, fonts, etc.).

The signature is mandatory on
press kits as they are intended
for an external audience.

| Press kits

Contents

Table of contents

PRESS KIT / DOSSIER DE PRESSE

Title

RT TECHNO!
FOR SMARTER CARS

Sed ut perspiciatis unde omnis

Quis autem vel eum iure

te natus error sit voluptatem accusantium ..

Temporibus autem quibusdam et aut officiis debiti

Totam rem aperiam, eaque ipsa quae ab illo inventore veritatis
Quasi architecto beatae vitae dicta sunt explicab

Quis autem vel eum iure

w

Temporibus autem quibusdam et aut officiis debiti
Aenean commodo ligula eget dolor
Cras ultricies mi eu turpis hendrerit fringill

Toolbe

PR NNA

Boxes / Frames with notch

A

Bar

Rul

« Start » buttons

20000 o0

Totam rem aperiam, eaque ipsa quae ab illo i

ventore veritatis

COMMENT GA
MARCHE ?

Htaque sarum rerum

sunt explicabo.

+20 %

Htaque earum rerum

dolorbus asperiores
repellal.

Quasi architecto beatae vitae dicta sunt explicabo

Nemo enim ipsam voluptatem quia voluptas sit aspernatur aut odit aut fugt,
sed quia consequuntur magni dolores eos qui ratione voluptatem sequi
nesciunt. Neque porro quisquam est, qui dolorem ipsum quia dolor sit amet,
consectetur, adipisci velit, sed quia non numauam eius modi tempora incidunt
utlabore et dolore magnam aliquam quaerat voluptatem. Ut enim ad minim:
veniam, quis nostrum exercitationem ullam corporis suscipit laboriosam, nisi ut
aliquid ex ea commodi consequatur.

Quis autem vel eum iure reprehenderit

Qi in ea viupias velt essa quem il mokela conssquatr, ve Ium qul

dolorem eum fugiat quo voluptas nulla pariatur. Et hart m rerum facilis

est 1 expecia distinct. Nam bero tampors, cum soluta nobis eet iigendi
optio cumque nihil impedit quo minus id quod maxime placeat facere

possimus, omnis voluptas assumenda est, omnis dolor repellendus.

Temporibus autem quibusdam et aut officiis debitis.

Aut rerum necessitatibus saepe eveniet ut et voluptates repudiandae sint et
molestiae non recusandae. ltague earum rerum hic tenetur a sapiente
delectus, ut aut reiciendis voluptatibus maiores alias consequatur aut
perferendis doloribus asperiores repellat. Sed ut perspiciatis unde omnis iste
natus error sit voluptatem accusantium doloremque laudantium, totam rem
aperiam, eaque ipsa quae ab illo inventore veritatis et quasi architecto beatae
vitae dicta sunt explicabo. Nemo enim ipsam voluptatem quia voluptas sit
aspernatur aut odit aut fugit, sed quia consequuntur magni dolores €0s qui
ratione voluptatem sequi nesciunt. Neque porro quisquam est, qui dolorem
ipsum quia dolor sit amet, consectetur, adipisci velit, sed quia non numauam
eius modi tempora incidunt ut labore et dolore magnam aliquam quaerat
voluptatem. Ut enim ad minima veniam, quis nostrum exercitationem ullam
corporis sus oriosam, nisi ut ali commodi consequatur? Quis
autem vel eum iure reprehenderit qui in ea voluptate velit esse quam nihil
molestiae consequatur, vel illum qui dolorem eum fugiat quo voluptas nulla
pariatur? At vero eos et accusamus.

Neque porro quisquam est

Qui dolorem ipsum quia dolor sit amet, consectetur, adipisci velit, sed quia
non numquam eius modi tempora incidunt ut labore et dolore magnam
aliquam quaerat voluptatem. Ut enim ad minima veniam, quis nostrum

ullam_corporis_suscipit laboriosam, nisi_ut aliquid_ex_ea

Sed ut perspiciatis unde omnis iste natus error sit voluptatem
accusantium

Totam rem aperiam, eaque ipsa quae ab illo inventore veritatis et quasi architecto beatae vitae dicta
sunt explicabo. Nemo enim ipsam voluptatem quia voluptas sit aspernatur aut odit aut fugi, sed quia
consequuntur magni dolores eos qui ratione voluptatem sequi nesciunt. Neque porfo quisquam est,
qui dolorem ipsum quia dolor sit amet, consectetur, adipisci velit, sed quia non numquam eius modi

tempora incidunt ut labore et dolore magnam aliquam quaerat voluptatem. Ut enim ad minima
veniam, quis nostrum exercitationem ullam corporis suscipit laboriosam, nisi ut aliquid ex ea commodi
consequatur.

Cover page

AUT RERUM
NECESSITATIBUS
SAEPE EVENIET
Voluptates repudiandae
sint ot molestiae non
recusandae. taque earum
erum hic tenetur a
saplente delect

Quis autem vel eum iure reprehenderit

Qui in ea voluptate velit esse quam nihil molestiae consequatur, vel illum qui dolorem eum fugiat quo
voluptas nulla pariatur. Et harum quidem rerum facilis est et expedita distinctio. Nam libero tempore,
cum soluta nobis est eligendi optio cumaue nihil impedit quo minus id quod maxime placeat facere
possimus, omnis voluptas assumenda est, omnis dolor repellendus.

Temporibus autem quibusdam et aut officiis debitis

Aut rerum necessitatibus saepe eveniet ut et voluptates repudiandae sint et molestiae non
recusandae. ltaque earum rerum hic tenetur a sapiente delectus, ut aut reiciendis voluptatibus
maiores alias consequatur aut perferendis doloribus asperiores repellat. Sed ut perspiciatis unde
omnis iste natus error sit voluptatem accusantium doloremaue laudantium, totam rem aperiam, eaque
ipsa quae ab i inventore verats ot quas) architecto beatae vise icta sunt explcabo. Nemo enim
ipsam voluptatem quia voluptas sit aspematur aut odit aut fugit, sed quia consequuntur magni dolore

os qui ratione voluptatem sequi nesciunt. Neque porro quisquam est, qui dolorem ipsu dotor
S et consectetr, adiplac vel, sed quia hon fumquam elas modi tempore nclaunt uf ebore st
dolore magnam aliquam quaerat voluptatem. Ut enim ad minima veniam, quis nostrum exercitationem
ullam corporis suscipit laboriosam, nisi ut aliquid ex ea commodi consequatur? Quis autem vel eum
iure reprehenderit qui in ea voluptate velit esse quam nihil molestiae consequatur, vel illum qui
dolorem eum fugiat quo voluptas nulla pariatur? At vero eos et accusamus.

Aenean commodo ligula eget dolor

Aenean massa. Cum sosis naloque penatious ot magns dis parturient morlos, nascetur idulus
mus. Donec quam feli, ultricies nec, pellentesque eu, pretium quis, sem. Nulla consequat massa
uis onim. Danec peds Juso, ingila vel alauet nec, voputate eget. arcu. In onim Juso, fhoncus f
imperdiet a, venenatis vitae, justo. Nullam dictum felis eu pede molis pretium. Integer tincidunt. Cras
daplbus. Vivamus elementum semper nis. Acnean wulpulate elend lelus. Aenean leo ligula,
portitor eu, consequat vitae, eleifend ac, enim. Aliquam lore . dapibus in, viverra quis, feugiat a,
Tolus. Prasalus wiverta pulla ot motus varis laoroet Omsque rutrum. Aenean imperdiet. Etiam
ultricies nisi vel augue. Curabitur ullamcorper ultricies nisi. Nam eget dul. Etiam thoncus. Maecenas
tempus, tellus eget condimentum rhoncus, sem quam semper libero, sit amet adipiscing sem neque
sed ipsum. Nam quam nunc, blandit vel, luctus pulvinar, hendrerit id, lorem. Maecenas nec odio et
ante tincidunt tempus. Donec vitae sapien ut libero venenatis faucibus. Nullam quis ante. Etiam sit
‘amet orci eget eros faucibus tincidunt. Dus leo. Sed fringila mauris sit amet nibh. Donec sodales
sagittis magna. Sed consequat, leo eget bibendum sodales, augue velit cursus nunc, quis gravida
magna mi a libero. Fusce vulputate eleifend sapien. Vestibulum purus quam, scelerisque ut, mollis
sed, nonummy id, metus. Nullam accumsan lorem in dui.

Cras ultricies mi eu turpis hendrerit fringilla

Vestibulum ante ipsum primis in faucibus orci luctus et ulrices posuere cubilia Curae; In ac dui quis
mi consectetuer lacinia. Nam pretium turpis et arcu. Duis arcu tortor, suscipit eget, imperdiet nec,
imperdiet iaculs, ipsum. Sed aliquam ultrices mauris. Integer ante arcu, accumsan a, consectetuer
eget, posuere ut, mauris. Praesent adipiscing. Phasellus ullamcorper ipsum rutrum nunc. Nunc
nonummy metus. Vestibulum volutpat pretium libero. Cras id dui. Aenean ut

Contact
i Address
Qi o pumas 3‘  ous Phone
Siuam ausera wail
a0 3t papormatun Web i
oo os qui atone
Voluptatom seaui nesciunt Follow us on

Follow-on page
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3. Publications | Press releases

Press releases must comply with
all the brand’s graphic codes
(logo, colors, fonts, etc.).

The signature is mandatory
on press releases as they
are intended for an external
audience.

39
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Sed ut perspiciatis unde omnis iste natus error sit volupta accusantium
doloremque laudantium, totam rem aperiam

Paris, May 11, 2016 - Temporibus autem quibusdam et aut officiis debitis aut rerum necessitatibus
saepe eveniet ut et voluptates repudiandae sint et molestiae non recusandae. Itaque earum rerum hic
tenetur a sapiente delectus, ut aut reiciendis voluptatibus maiores alias consequatur aut perferendis
doloribus asperiores repellat.

Sed ut perspiciatis unde omnis iste natus error sit
p il dol laudantium,
totam rem aperiam, eaque ipsa quae ab illo inventore
veritatis et quasi architecto beatae vitae dicta sunt
explicabo. Nemo enim ipsam voluptatem quia voluptas sit
aspernatur aut odit aut fugit, sed quia consequuntur
magni dolores eos qui ratione voluptatem sequi nesciunt.
laudantium, totam rem aperiam, eaque ipsa quae ab illo
inventore veritatis et quasi architecto beatae vitae dicta
sunt explicabo. Nemo enim ipsam voluptatem quia
voluptas sit aspernatur aut odit aut fugit, sed quia.

Neque porro quisquam est, qui dolorem ipsum quia

dolor sit amet, consectetur, adipisci velit, sed quia
non numquam eius modi tempora incidunt ut labore et dolore magnam aliquam quaerat
voluptatem.

Ut enim ad minima veniam, quis nostrum exercitationem ullam corporis suscipit laboriosam, nisi ut
aliquid ex ea commodi consequatur? Quis autem vel eum iure reprehenderit qui in ea voluptate velit
esse quam nihil molestiae consequatur, vel illum qui dolorem eum fugiat quo voluptas nulla pariatur?
At vero eos et accusamus et iusto odio dignissimos ducimus qui blanditiis praesentium voluptatum
deleniti atque corrupti quos dolores et quas molestias Ut enim ad minima veniam, quis nostrum
exercitationem ullam corporis suscipit laboriosam, nisi ut aliquid ex ea commodi consequatur? Quis
autem vel eum iure reprehenderit qui in ea voluptate velit esse quam nihil molestiae consequatur, vel
illum qui dolorem eum fugiat quo voluptas nulla pariatur? At vero eos et accusamus et iusto odio
dignissimos ducimus qui blanditiis praesentium voluptatum deleniti atque corrupti quos dolores et
quas molestias Ut enim ad minima veniam, quis nostrum exercitationem ullam corporis suscipit
laboriosam, nisi ut aliquid ex ea commodi consequatur? Quis autem vel eum iure reprehenderit qui in
ea voluptate velit esse quam nihil molestiae consequatur, vel illum qui dolorem eum fugiat quo
voluptas nulla pariatur? At vero eos et accusamus et iusto odio dignissimos ducimus qui blanditiis
praesentium voluptatum deleniti atque corrupti quos dolores et quas molestiasUt enim ad minima
veniam, quis nostrum exercitationem ullam corporis suscipit laboriosam, nisi ut aliquid ex ea commodi
consequatur? Quis autem vel eum iure reprehenderit qui in ea voluptate velit esse quam nihil
molestiae consequatur, vel illum qui dolorem eum fugiat quo voluptas nulla pariatur? At vero eos et
accusamus et iusto odio dignissimos ducimus qui blanditiis praesentium voluptatum deleniti atque
corrupti quos dolores et quas molestias

Totam rem aperiam, eaque ipsa quae ab illo inventore veritatis et quasi architecto beatae vitae dicta
sunt explicabo. Nemo enim ipsam voluptatem quia voluptas sit aspernatur aut odit aut fugit, sed quia
consequuntur magni dolores eos qui ratione voluptatem sequi nesciunt. Neque porro quisquam est,
qui dolorem ipsum quia dolor sit amet, consectetur, adipisci velit, sed quia non numquam eius modi
tempora incidunt ut labore et dolore magnam aliquam quaerat voluptatem. Ut enim ad minima
veniam, quis nostrum exercitationem ullam corporis suscipit laboriosam, nisi ut aliquid ex ea commodi
consequatur.

Quis autem vel eum iure reprehenderit

Qui in ea voluptate velit esse quam nihil molestiae consequatur, vel illum qui dolorem eum fugiat quo
voluptas nulla pariatur? At vero eos et accusamus et iusto odio dignissimos ducimus qui blanditiis
praesentium voluptatum deleniti atque corrupti quos dolores et quas molestias excepturi sint
occaecati cupiditate non provident, similique sunt in culpa qui officia deserunt mollitia animi, id est
laborum et dolorum fuga. Et harum quidem rerum facilis est et expedita distinctio. Nam libero
tempore, cum soluta nobis est eligendi optio cumque nihil impedit quo minus id quod maxime placeat
facere possimus, omnis voluptas assumenda est, omnis dolor repellendus.

Unit 2017 2016 Change

Item 1 2,376 +2.6%
Item 2 2,376 +2.6%
Item 3 2,376 +2.6%
Item 2 2,376 +2.6%
TOTAL 2,376 +2.6%

Nemo enim ipsam voluptatem quia voluptas sit aspernatur aut odit aut Contact

fugit, sed quia consequuntur magni dolores eos qui ratione voluptatem Address

sequi nesciunt. Neque porro quisquam est, qui dolorem ipsum quia

dolor sit amet, consectetur, adipisci velit, sed quia non numquam eius Phone

modi tempora incidunt ut labore et dolore magnam aliquam quaerat Mail

voluptatem. Nemo enim ipsam voluptatem quia voluptas sit aspernatur Web site

aut odit aut fugit, sed quia consequuntur magni dolores eos qui ratione

voluptatem sequi nesciunt Follow us on

2
—

First page

Follow-on page
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3. Publications

Financial communication
documents must comply with all
the brand’s graphic codes
(logo, colors, fonts, etc.).

The signature is mandatory

on financial communication
documents as they are intended
for an external audience.

These examples are also a source

of inspiration that will strengthen
the brand’s expression.

| Financial

communication

Valeo
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VALEO
A TECH
COMPANY

2016 ACTIVITY AND SUBSTAINABLE DEVELOPMENT REPORT

HANDBOOK

SMART TECHNOLOGY FOR SMARTER CARS

SHAREHOI'DER

LETTER

[LOISHAREHOI'DERS!

APRIL 2016

02 - Lorem 2015
~ Eostrum vollgni dia perum
ealemquate pore

* Ucilia idem etur moluptat harum-

quatem invelit

03 - Bellis quantam ot

- Olene volecae oficimus eost,
tem cum

- Culliqu deliternpor sunt laciusda
dio's oditalquia

04 - Ipsum defactis

simaximus erepiu;

Nos quia nUs as el exerum ut estia-
tis ape volutem porio. Ferum verero
blaut fugitis aut am, sitas magnihil
eum quunt occumaui ali, occus, eos
et, nobitae strunt Ficiaturi verferum,
quis simint eicit ut est, quiaes cup-
tat quia deliquae ium quatemolent

Maiorem harum dis a consed es:
tum faccull atemporessit et as
denL.To bla nat autes aut molupta-

tium sus etus dolupideles voluptat quat. Itat et
minum eius Id que aut hario expedip susantiom
doleste moditat ustinis ea consedit issus cone-
cae quam adiorrum simaximus ereptur, sam, vi-
dundit explici enissequias acidus, sunt alit esst
rerumauibus, que volestesequi rerovidem que
quaeces totates eicm rem eostrum volligni dia
perum eatemquate pore nonecurn reicime ndi-
tiam facersp iderum.

sinctatur audipsum expernatur ad molum el re
sum fuga. Uct utempor rehent dollaccus sandel
il et quodit Iabo. Fug. Ucila idem etur molup-
tat harumauatem invelit vidisci ustotam fuga.
ehenderort occaborit dundi sequiam, to mos
vere el quam fugiate volorum consed que
eatustibus, consequide enemo tem resciis ex-
perum harcideribus aut repedit voluptati omit
filigui volois doluptam, samus. hiliquam, ut es
suntur re il ipienditi ditatur siti dolorrum aut est
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imporat emperis eum dolupta similis et erae. £t
dustemodTuriam as dionseq uibus, enest, quid
ellest quamus, cum culligu idelliempor sunt la-
ciusda dio. Isi oditatquia is inumqui scient, qui
ulliam vide volor samet aut eos plandeles senit
Fictuscitium est, quiatur, test et quam nus ratem
quaecum quidus con nimos discil ex endaeste
secte delectur sim verorehent.

s porum sus. 0 corit, sus.Nihillo is apedipicius
ullam, sam quae vent.

Bo. Maximi, soloruptate volesti utectore plabo-
tize volore doluptae sit vitatiam nimusam, con
el quam hit andi dolorum et, eosam se pos
amel eos experio conseque andellab isti do-
lorae veliquo int dolumaui tecesende milte in
cus, untotatius quisci secatur sum in pos dolup-
tur aut alit rem doluptaturzOlene volecae offi-
cmus eost, tem cum quam ipsamus adisciet,
seque natis rem et aut mod eos videllaceal.

Ad eos doluptas exeria sam, voluptu strunt ac-
cuptial. Omnienistrum quam, ulles remporia
sed quatus eseque volomuptur aut eni dun-
1o omnistia dolut arcpistium nihitius sincimi,
quam qualus, odi ulparum volenimusam fuga.
Quis namentur ariaereium

Jacques Aschenbroich
Vitatiam nimusam




3. Publications | HR communication

HR communication documents
must comply with all the brand’s
graphic codes (logo, colors, fonts,
etc.).

The signature is mandatory on
HR communication documents if
they are intended for an external
audience.

SAVINGS PLAN

Savings plan and retirement

Tantiam qui pracres simenit perum omantella reis.
Ocum faut porteat erdiess ederfir tilissesil vivicae, enducte movertam

MAJOR ACCOUNT SALES
ENGINEER
FLUENT ENGLISH M /F

Riogerisus condam apertisarisum satiu essumLoribus arciderest, sed
moluptatio. Doluptat et, eversped moluptat occullaut et andi inverio idi
acia modicabore molupti orepror as ea sequi cum re, et audipsam et, ut ut
estiumqui in eum faciet id eiciis mincidiais.
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3. Publications | Customer event invitations

Customer event invitations must
comply with all the brand’s
graphic codes (logo, colors, fonts,
etc.).

The signature is mandatory on
partnership invitations as they
are intended for an external
audience.

These examples are also a source

of inspiration that will strengthen
the brand’s expression.

STRAPLINE

INVI-
TATION
TITLE

SMART TECHNOLOGY FOR SMARTER CARS

P

SAVE THE DATE NOW

Event address
Postal Code - Country

47



3. Digital media | Websites

WEBSITE LAYOUT

The website is centered on the
screen width. All pages have

a white background, and no
surrounding rule.

The website must comply with

the graphic codes: logo in the

top left, Roboto font, colors. The Valeo
signature must also be included.

HEADER

The top section of a website uses
elements of the Valeo identity.

It shows a menu and redirection

tools.

On a smartphone, in some cases,
the principle of the one-third split
no longer exists.

In this case, the site is presented

in a single column.

\

FOOTER

The footer must include all the
links to social networks, other
practical links and a description of
the Valeo group.

For all new websites or upgrades of Valeo
existing websites, registration of a #Openinnovation
domain name or creation of a mobile

app, contact: valeo.brand.mailbox@
valeo.com.



mailto:valeo.brand.mailbox%40valeo.com?subject=
mailto:valeo.brand.mailbox%40valeo.com?subject=

3. Digital media | Mobile apps

APP ICONS

The smartphone app icons must
comply with Valeo’s graphic
codes and respect one single
format: a white pictogram on a
green background suggesting
the role or purpose of the app.

APPLICATIONS NAMES

All applications should be named
“Valeo + app name”. The name
of the application must be short
and explain the object.

All new apps have to be validated by
Group Communications Department.

-~

~

@

Valeo
Application name

b

Valeo
Application name

TS

Valeo
Application name

0=

Valeo
Application name

N

/
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3. Digital media | Intranet sites

INTRANET SITES LAYOUT

the brand’s graphic codes Valeo
(logo, colors, graphic elements).

They must be as uncluttered

as possible.




3. Digital media | Videos

GRAPHIC DISPLAY FOR VIDEOS
The Valeo logo should be
displayed in the bottom right
corner throughout the film
(choose the most appropriate
version of the logo depending
on the background). The final
screen must show the brand- vf‘
block (logo+signature), centered
in its colored version.

In addition, it is possible

to include the logo at the

beginning of the video. ‘ A
Opening screen (optional) Sequence 1

N

SMART TECHNOLOGY
FOR SMARTER CARS

Interview Closing screen
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3. Signage | Outdoor signage

Site signage is an important
aspect of Valeo's visual identity
and must reflect its “Tech
Company” image: simple and
modern. It is important to make
sure that the logo is always
clearly visible, especially by
placing it at the top. No logo
other than Valeo’s may be used
on outdoor signage.

There is a multitude of supports
that can be used depending on
the size and configuration of the
site: steles, totems, facade signs,
wall plaques, panels and flags.

Whatever the object, certain

principles must be adhered to:

- 3 white background,

- the colored version of the Valeo
logo in the center.

PLAQUES AND TOTEMS
These are used to identify a site’s main entrance and
secondary entrances, if any.

AAAAAA

47

VALEO LOGO
The logo may be given a slight volume to make it
more visible.

SITE ENTRANCE

A stele or totem maybe used. Steles are recommended
for the entrance to large sites (markings can be placed
on both sides and ground lighting can be installed).

FACADE SIGN

Facade signs must be visible from a distance.
lluminated signs are recommended for improved
visibility.




3. Signage | Outdoor signage

Exceptionally, the logo buffer zone
is halved for building signage

Only the main colors may be

used. e

77777777777

White

Pantone 375 C

Pantone 5415 C

Black

Pantone 430 C

Pantone 7540 C

48



3. Signage | Wayfinding signage 49

It is important to comply with
certain pincples VR D @ @ e e ©

- white backg.round, White Pantone 375 C Pantone 5415 C Black Pantone 430 C Pantone 7540 C
- FF Dax font in gray or blue-gray,

centered on the format width, PEdeStl'ianS
- green arrows, must cross

- on totems: colored logo,
centered on the format width.

Wayfinding totems are used V , V ,
to quide people at a site. For a eo a eo
maintenance and cleaning o \

purposes, the base may be made

of aluminum. . . WEIICOME Inbound / Outbound Goods =)
Plaques are used in addition to or e DElIVGfIES & Vvisitor parking
as a replacement for wayfinding Car pa[k » Reception > gﬂ?llﬁ?:g":\m

totems. They may serve to guide €= VIM Reception

people or provide information/
warnings (pedestrian crossing,
delivery bay, etc.).

Logistics > Level 1
Building A
Plaques

Management > Level 2
Building A

R&D Center > Building B

Production > Building C

Totems



3. Signage | Site entrance 50

VISITOR RECEPTION

It is important to comply with certain Q ’ ‘ . . ‘

DFIFICID|€S: . White Pantone 375 C Pantone 5415 C Black Pantone 430 C Pantone 7540 C

- the colored version of the Valeo logo
must be clearly visible on a white
wall (and/or on the reception desk,
if appropriate),

- the height of the logo should not
exceed 20% of the surface on which
it is placed,

- the place must have adequate
lighting, white should be the
dominant color used for the area with
discreet touches of the main colors.

Valeo

SMART TECHNOLOGY
FOR SMARTER CARS

Certain elements may additionally

be used:

- the brand signature,

- 3 monitor screening the corporate
video alternating with the Business
Group video,

- 3 white framed Valeo Today poster,

- 3 display of key products,

- indoor plants,

- corporate documents (corporate
brochures, annual report, etc.).

As each site is part of the Valeo group,
only a reference to Valeo is visible at
reception. Beyond this point, references
to the Business Group or country may
be provided.

When refurbishing a reception area, contact

the Group Communications Department.




3. Signalétique | Interior layout

WORK AREAS must maximize the

use of the white color adding

small touches of the main colors:

- furniture with a green touch,

- carpet in accordance with the
main colors (grey or blue-grey).

Certain elements may additionally
be used:
- Corporate posters, such as
the “5 Axes” methodology,
- indoor plants (to be used

sparingly).

0 o @ e e ©e

White Pantone 375 C Pantone 5415 C Black Pantone 430 C Pantone 7540 C

S




3. Signage | Indoor signage

PLAQUES

Each site is free to create plaques

as a function of materials already

used inside the building.

It is important nonetheless to

comply with certain principles:

- a white background (or
translucent if the plaque is
mounted on a white wall or
made in aluminium),

- fonts in the main colors: green,
blue-gray, black or gray.

It is also possible to use
pictograms from the library (page
27) to illustrate certain activities.
Plaques can be engraved or
printed.

RECEPTION =

FINANCIAL
SERVICES

M. Marc Lambert
Director

1

MEETING
ROOM

04

VISIBILITY
SYSTEMS
WIPER MOTORS

7

CAFETERIA W

Ground
floor

52
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White

Pantone 375 C

Pantone 5415 C

Black

Pantone 430 C

Pantone 7540 C



3. Signage | Work clothing

Preferably choose white clothing.
For maintenance staff, gray or
blue clothing may be used with a
white logo.

The logo must be used on all
clothing, on the left breast

or centered at the heart or on
the forehead. It can be printed
in spot color or embroidered
(in accordance with the
references provided below).

Work clothing is a part of safety.
Depending on the job, it will also

include gloves, safety goggles, safety
shoes, hard hat, etc.

@

White

7
) LF

Pantone 375 C Pantone 5415 C Black

Pantone 430 C

Pantone 7540 C
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3. Signage | Company vehicles 54

Preferably choose white vehicles.

The logo may appear on both
sides and the rear of the vehicle
but must not be centered.

Stickers must be printed in spot
color (in accordance with Pantone
references).

0 @ @

White Pantone 375 C Pantone 5415 C

Ensure compliance with the buffer

zone, depending on the vehicle’s

shape & size.
Black Pantone 430 C Pantone 7540 C




3. Signage | Transportation vehicles

Preferably choose white vehicles.

The logo may appear on both
sides and the rear of the vehicle
but must not be centered.

Stickers must be printed in spot
color (in accordance with Pantone
references).

Transportation vehicles are a
communication tool and so may
include short, simple messages,
such as “Top employer” or the
signature.

se———1h N
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White

)

Pantone 375 C

55

Pantone 5415 C

Black

Pantone 430 C

Pantone 7540 C



3. Events and product communication | Booths

Booths must convey the brand’s
image of innovation and
modernity. Using smooth and
noble materials, maximizing the
use of white, and adding small
touches of the main colors is
therefore recommended.

Lighting should be placed in
such a way that it enhances the
products and communication
messages.

56
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White

Pantone 375 C

Pantone 5415 C Black

SIGN

The logo is the main element used to identify the brand’s
presence at a show. Preferably use a white background
with the colored version of the logo.

SIGNATURE

SMART TECHNOLOGY FOR SMARTER CARS

ITASSUNT MAGNIM LABOREM PROVIDE

TEXT AREA
Information is placed at eye level. The graphic codes

used are those set out in chapter 2 of these Guidelines.
The lower the logo is placed, the smaller it is.

FLOORING
Flooring is gray.

Pantone 430 C

Pantone 7540 C



3. Events and product communication | Showrooms 57

Showrooms must convey the /

brand’s image of innovation and

modernity. Using smooth and =
noble materials, maximizing the /
use of white and adding small 1
touches of the main colors is C o[‘
therefore recommended. = / Nf

0

Lighting should be placed in

such a way that it enhances the \ N
products and communication AUGME CONNECTED & “Egpumo"
messages. VISIBILI AUTONOMOUS CAR

WALLS
Display the Valeo logo and/or product
strategy in a legible and simple manner.

DISPLAY UNITS

To be presented to best effect,
products must be placed on display
units. A label must state the product
name or technology presented,

and a brief description, if possible.

@ O O & ©

White Pantone 375 C Pantone 5415 C Black Pantone 430 C Pantone 7540 C



3. Events and product communication | Kakemonos

The logo must always be placed
at the top of the kakemono

so that it is as visible as possible.

If intended for external use, the
signature (on one or two lines)
must always be included.

The information is placed in an
area that makes for easy reading
depending on the position

of the kakemono (ground level
or at a height).

On a Valeo booth, kakemonos are

used to separate areas and add color
through the use of photos.

Valeo

SMART TECHNOLOGY
FOR SMARTER CARS

INTUITIVE
DRIVING

Valeo

SMART TECHNOLOGY
FOR SMARTER CARS

€0, EMISSIONS
REDUCTION
& FUN TO DRIVE

Valeo

SMART TECHNOLOGY
FOR SMARTER CARS
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3. Events and product communication | Demo cars

Preferably choose white vehicles.

The black or colored logo is used
on light-colored or white vehicles
and the reverse white logo on
dark-colored vehicles. It should
appear on both sides of the
vehicles and never be centered.

It may also be used on the hood. COMPLETE DECORATION

Stickers mu'st be printed usi'ng This principle applies to demo vehicles owned by Valeo. The rear of the vehicle is covered with a green sticker

spot color (in accordance with and implies an oblique form as shown in the example above. The vehicle is screen-printed to highlight onboard technology: the name
the references shown below). of the technology (eventually accompanied by a pictogram) is then displayed in the green section in black or reverse white.

If the onboard technology

results from a collaboration Light-colored vehicles Dark-colored vehicles
with a partner, the name of the

technology and both companies’ MINIMAL DECORATION

logos should be placed side by This principle applies to leased demo vehicles. The vehicle sides are covered with stickers with the name of the onboard technology

side (see example opposite). using the Guidelines’ main colors (eventually accompanied by a pictogram).

6 Pa rkJ4U"
White Pantone 375 C Pantone 5415 C a Augmented
V‘ Visibility

Black Pantone 430 C Pantone 7540 C




3. Events and product communication | Data sheets and product labels

Panels, data sheets and product
labels must comply with the
brand’s graphic codes (logo,
colors, fonts, etc.).

Product labels

A4 product sheet

SMART TECHNOLOGY FOR SMARTER CARS

Descriptif cus sinullo raecat.

Us ex earum acea nam dollabo rehent
laborerspit que con et porrum dolupiciis
aliquate veriat aut at.

100 200 300 400

Key benefits

- Utet peratum iminus et faccus, odis ad quiae molor acerio min nis dolor aces ditatemolo
tectoria doluptaecto corem.

- Latibus simi, consedi que molum ad et omnisitibus a sequi.
- Desiti cum autenimus aut optatiatin rehent ipitionest cum illor apellen delibus.

Aximusape exero quatem quam ut ventemp oribus nim autatem autemol uptatur sitis
sus que ped maximporum quam sim ut quam eostias sundit magnitatur, in conet quati
doluptas estius sequatio bla ex eario vendae acepta voluptaerem.

Innovative characteristics

Ommodi si ipist quae molorruptam nam alique nullorenitio tempel et as suntet volupta
tecerep eriaspe laciisciat vid explique volumquasped quatescim si odiciendunt quid
quige. Magnim que comniscium reium dusam num dioria conesequosto minciendae
volupta tquiaecus eatur rem quiaerrum quiasi beribus daesti blatemquunt apedi digeniasi
odionecat inistia vellupt atiasperum et volliquia volupicia dit alis molore parchillor si nem
eos inverit elibeat emquiaspis

Key features

- Aditio offictur sus quia volorist quam reptatibusam
- Volest aut et eum iur a nullor aut eosae 260 km/h

- 440 mm eat quatiatis delictoritae voluptatem.




3. Events and product communication | Promo objects

In order to capitalize on the
Valeo brand, only the Valeo logo
should be used on promo objects
for external events.

Valeo logo is recommended
also for promo objects intended
to internal events. However,
Corporate project names may
appear (except from acronyms
that are not allowed) in addition
to the Valeo logo (see example
opposite).

Neutral colors must be used for
promo objects in order to be in
line with the brand’s visual codes
and highlight the Valeo logo.

The logo can be printed,
embroidered or engraved
depending on the nature of the
object (while always complying
with the color references
provided opposite).

White Pantone 375 C Pantone 5415 C

Black Pantone 430 C Pantone 7540 C


http://liberty-gift.fr/valeo/ 

3. Events and product communication | Packaging

The visual identity of aftermarket
products is entirely managed

by Valeo Service, in accordance
with the Group’s strategy

and in compliance with the
communication rules.

The Valeo green box is one of
the main elements of our B2B
aftermarket product offer. It can
be seen in all our warehouses
and network of stores and
garages around the world. The
B2B2C aftermarket products

are sold either under the Valeo
brand, or one of its heritage
brands (the reference to Valeo is
made in the contact information
on the packaging).

B2B products

B2B2C products
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Contact:
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Design & realization: CLAI - July 2018
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